
 



Wednesday 6th of October 

Agenda for SPACE Coordination meeting (for Board, Section Chairs and 
Section Board Members) 
1.30 pm – 3.00 pm 

 

1. Welcome 

 

2. Presentation: status and new activities in the committees: 

 

a. Eurobusiness, Ingrid 

b. Eurolanguages, Jurate 

c. Hospitality and Tourism Management, Inge 

d. Online Development and ICT, Tudorel, Elke and Jean Marie 

e. Mobility, Alexandra 

f. Marketing communication, Marc and Els 

g. Joint Degrees, Marie-Paule 

h. ERA, Thomas 

 

3. Evaluation of  the morning meetings 

 

4. Aob. 
 

 

 

 

  



Wednesday 6th of October 

Agenda for SPACE Council Meeting 

3.30 pm – 5.00 pm 

 

1. Welcome 

 

2. Approval of  minutes from the council meeting in Nimes (to be found in the member area on 

the www.space-eu.info) 
 

3. The Financial situation 
 

4. Current membership situation 
 

5. The Action plan for the Committees 
 

6. Organisation AM and conference Kavala 
 

7. Coming AGMs and AMs 
 

8. Projects and new initiatives 
 

9. Cooperation with business life 
 

10. Presentation of  potential associated partners 
 

11. A.o.b 
 

 

 

  

http://www.space-eu.info/


Thursday 7th of October 

Keynote Speech 

Michael Cooper 

Michael Cooper was born in the UK in 1940 and received degrees from King‟s College, London. With 

the aim of broadening his experience of the world outside academia, he joined a large engineering 

concern, gaining invaluable insight into and appreciation of the skills to be attained in the non-academic 

world. After a period in industry, he became assistant master in languages at a grammar school. 

Interest in other cultures resulted in a move to Sweden where he completed a research degree at 

Göteborg University. He was appointed lecturer in English at Karlstad University, Sweden in 1968 

(then a branch of Göteborg University). There he became closely involved with the development of the 

university, serving for many years as Head of the School of Modern Languages and also sitting on the 

Governing Board of the University. 

From 1990 to 2007 he was Director of International Affairs at Karlstad University. He was a member 

of the Council of Advisers for the International Student Exchange Program in Washington 1998-2003 

(serving as chair 2000-2002). He was President of the Compostela Group of Universities 1999-2007 

and member of the executive committee of the European Access Network (EAN) 1999-2008. He was 

appointed as Executive Director of EAN in 2008. He has edited a number of volumes of proceedings 

and translated many academic articles and books from a number of languages into English.  Currently 

he is chair of the EAIE editorial committee and editor of the EAIE magazine FORUM. He is also a 

member of the editorial advisory boards of the Journal of Studies in International Education and the 

Journal of Widening Participation. 

Abstract  

From various quarters it is argued that widening participation in higher education leads to a reduction 

in quality, a view which is demonstrably false. Widening participation not only provides quality for the 

individual but also for society and the institution. However, it requires much more on the part of the 

institution than simply attracting so-called non-traditional students. It is not simply a matter of 

marketing the institution to upper secondary school pupils, it is also absolutely essential to work with 

school children of all ages as well as with various immigrant groups. Even if the institution is successful 

here, this is just the first step; issues concerning the recognition of prior learning and experiential 

learning have to be addressed. Pedagogical methodology and course content also need considerable 

attention in order to retain the new groups of students. Successful completion and transfer to the 

labour market are other aspects that require effort on the part of the institution. In other words there is 

a need for a radical rethinking of the role and mission of higher education in society. These different 

aspects will be illustrated with case studies taken from different countries: a Russell group university in 

England and a university college in Sweden (working with school children of all ages), a hogeschool in 

the Netherlands (recognition of prior learning etc.), a university in Germany (teacher training), a 

university in Australia (curriculum development), a second university college in Sweden (labour market 

issues) and a university in Wales (integration of migrant workers through higher education). 



Thursday 7th of October 

 SPACE Committee and Associated partner workshops 

 

A and C. European Business and Language Diploma Workshop: The Need for Variety 

in Business Languages in Business Education 

Abstract 

For several years there has been much debate concerning the status and importance of the various 

business languages in use in international trade. 

There is an unbelievable contradiction between the policy of education stakeholders and the actual 

situation. Some decision makers in education claim that students not need to study a foreign language 

because at an early stage they are able to communicate in English. However, when students are 

confronted with an English-speaking situation they cannot put two words together. Many universities 

are little kingdoms of personal interests when it comes to deciding curricula. 

English as a business language holds a powerful position, so in some countries politicians tend to 

regard English as a tool children master before they reach university level and consequently the 

language is taken out of business programmes in the (naive?) belief that students pick up what they 

need along the way. 

At the same time companies complain of the lack of employees with mother tongue plus two languages 

– the lack of business Spanish or French or German is said to cost billions in lost business every year. 

However in the educational arena, the situation of second foreign language teaching is often described 

as „catastrophic‟.  

Language policy is about choice – can business schools survive while ignoring business languages? Can 

we afford the loss of cultural diversity? Can we afford the Google Globlish to dominate the academic 

world? 

Keywords: 

 Mother tongue plus two? 

 Loss of  cultural dimensions 

 Limited research scope  

 Plagiarism 

Chair: Ingrid Vos 

Presenters: 

 Speaker 1:  Mercedes Aznar, Florida Universitaria 

 Speaker 2:  Ole Faaborg, UCN Denmark 



 Speaker 3:  Elke Kitzelmann, University Innsbruck 

 

B. Marketing Communications Workshop: Consumer Behaviour in Social Networking Sites: 

Changing Marketing Communications to Empower Small and Medium Sized Enterprises 

Social media are tools that provide people with the ability to collaborate and communicate with one 
another online. These tools facilitate the creation and sharing of knowledge, information, media, ideas, 
opinions and insights. It allows people to actively participate in the media itself signalling the move 
from passively consuming marketing messages to facilitating interactions with messages. These online 
tools include social networking sites, blogs, wikis, podcasts, content aggregators and content 
communities. Of all these social media tools, social networking sites (SNSs) and blogs have experienced 
the most prolific growth. Accounting for nearly 10% of total Internet time, people are spending 
increasing amounts of time on SNSs and do so at the expense of more traditional media. Hailed as a 
prospective new means of allowing enterprises to reach and engage consumers, Nielsen (2009, p.1) 
highlight that "the social networks and advertising industry haven't yet found that magic formula to 
make this happen".  
 
As a result, the primary research question of this paper is:  
 

 Can social networking sites be used as an effective marketing tool to engage consumers?  

 Understanding how to engage consumers effectively using SNSs requires perspective on how 
they behave in these communities and the attitudes they possess in relation to advertising on 
these sites. Due to the need to observe the behaviours and attitudes of people, qualitative 
research in the form of focus groups with SNS was undertaken.  
 

Findings from focus groups illustrate that a different approach must be adopted by enterprises if they 

are to effectively reach and engage consumers using SNSs. As a medium that centres on 

communication between its individual users enterprises must seek to integrate advertisements and 

engage consumers rather than infringe on their privacy and push messages onto them. The implications 

of this change in communications for enterprises are then discussed.  

Plan for the workshop: 

Part 1: 

 Paper presentation Sarah Diffley 

 Co-author: James Kearns, Billy Bennett, Prof. Peter Kawalek 

 
Keywords 

 SNS 

 Consumer Behaviour 

 
Part 2: 

Group discussion: Can social networking sites be used as an effective marketing tool to engage 

consumers in your country - 15 minutes. Presentation of group discussions - 15 minutes 



Group discussion: The implications of the change in communications for business, communication and 

multimedia education and teaching. - 20 minutes. Presentation of group discussions and summing up -

20 minutes 

Chair: Els Vanhout and Marc De Laet 

Presenter:  

 Sarah Diffley 
 

 

Europace Workshop: Organizing virtual and blended work placements in an 

international context 

Internationalization has become one of the key issues in present day European Higher Education. It 

consists of a conscious integration of an international dimension into research and teaching, mostly in 

response to the challenges brought about by globalization. For a large number of students though it is 

not possible to go abroad for social, financial or other reasons. On the other hand, the growing success 

of Erasmus and other exchange programs has revealed a new need for students to get more and better 

guidance and support. Virtual Mobility can offer solutions in both cases. 

The concept of Virtual Mobility can be defined as „a set of ICT supported activities that realize or 

facilitate international, collaborative experiences in a context of teaching and /or learning“. There are 

different levels at which Virtual Mobility can be implemented in higher education. In this workshop we 

will focus on how international work placements can be enhanced through the use of new technologies.  

The workshop is organized in the framework of the EU‐VIP project. EU‐VIP stands for Enterprise‐ 

University Virtual Placements. The end goal of the project is to develop guidelines for: 

 virtual mobility activities to support international placements (or „blended“ placements), 

 fully virtual placements. 

 
In this workshop we will elaborate on the framework for organizing virtual and blended placement 

which has been developed by the EU‐VIP partners. Special attention will be paid to dealing with 

intercultural and multilingual communication in virtual or blended work placements. 

Chair: Mariet Vriens 

Facilitator of the workshop: 

 Mariet Vriens, AVNet‐K.U.Leuven (BE) 
 

 

 



D. Joint Degree Workshop: Best Practice for Joint Degrees 

The key objective of this workshop is to provide a forum for sharing, discussing and recording 

experiences of setting up collaborative degrees [i.e. joint/double/multiple programmes].   

The delivery will therefore be as interactive as possible. The presenters will briefly outline the various 

models for designing, planning and implementing such collaborations.   

They will present the benefits and potential pitfalls including the findings of research on key regulatory 

obstacles to collaborations at European level.  

The presenters will moderate discussions, facilitate a buzz group exercise and sum up key issues.   

The anticipated outcomes are:  

1) that all are more confident and able to embark on collaborative programmes world-wide,  

2) that a set of  guidelines for collaborative degrees is compiled for SPACE members [this could 

also be made available outside the network at a fee] and 

3) that a start is made on the design of  a SPACE wide programme with a focus on enterprise. 

 
Chair: John Monahan 

Presenter: 

 Marie-Paule Sheard 
 

 
 
 

Ulixes Workshop: Training programmes for EU-aware trainers and teachers 

Context 

Teachers, trainers, leaders in Schools, Universities, Training Centres are more and more challenged by 

the need to anticipate and manage European (and global) changing scenarios, to convey new key 

competences and European awareness in their work activities, to promote transnational mobility and 

partnerships towards institutional and market stakeholders, to be able to recognize and exchange good 

practices, to develop joint European projects. Project DOCTAE (Leonardo da Vinci Networks, 

www.doctae.eu), having SPACE Network as a dissemination partner, is developing a comprehensive 

job profile complete with training programmes at EQF level 6 for up-to-date teachers and trainers.  

Objectives  

The workshop aims at giving participants the opportunity to: - know and understand results of project 

DOCTAE in terms of competences required, innovative training programmes and relating learning 

outcomes for up-to-date EU teachers/trainers; - pilot a short, interactive training session on innovative 



competences for teachers and trainers.  

Methodology applied  

Participants will first be informed on, and experience themselves, the methodological background 

underpinning the DOCTAE training programme and the job profile of the so-called "European 

Training Antenna (Aerial)", that is teachers/trainers capable to add a clear European orientation to 

their constantly up-to-date professionalism. As such, they are expected to act with a twofold attitude: a. 

Mastering "new" skills and competences, like: - coping with new ways of working, including enhanced 

exploitation of ICT, management of change, working "mobile", sharing expertise rather than 

"defending" it, collective working, etc.; - being aware of one's influence on students/trainees as to 

social behaviour, professional ethics, etc., while dealing with target groups more and more composite as 

to origin, values, habits; - leading/facilitating learning in contexts characterised also by financial crisis 

and conflicts in the workplace; b. Standing as a reference point for EU and international activities in 

their organisations, like: - providing colleagues with information on EU standards (like EQF, ECVET, 

EQARF, etc.), programmes and funding opportunities, gathering news from the EU website and 

databases, organising information sessions, etc.; - collaborating in writing and implementing EU 

projects; - suggesting/performing activities in favour of transnational mobility, exchange of good 

practices, joint programmes development, partnership throughout the EU; - providing support to 

colleagues about EU topics and opportunities, helping in organising activities, updating curricula 

and/or training programmes, finding available supporting material through partners/the EU website 

and/or databases, etc..  

Interactive approach  

After a short introduction, participants will be involved in an interactive session, experimenting, 

through questionnaires and games, a pilot part of the training programme on European awareness (eg 

on domains like entrepreneurship, intercultural competences, civic competences, etc.). Workshop 

presenters will exploit materials and activities specifically developed by DOCTAE partners to this 

purpose. Participants will then be asked to provide for a feedback (feelings, suggestions, etc.) on the 

workshop.  

Outcomes  

Participants are expected to improve their knowledge of competences required for EU 

teachers/trainers and their understanding of the new role teachers/trainers at all levels are called to 

play. They are also expected to do that having fun and getting to better know each other, learning by 

doing and playing together!  

Chair: Tudor Popescu 

Presenter: 

 Luca Boetti 

 
 



Keywords: 

 Training trainers 

 Innovation 

 EU awareness 
 

 

E. Online Committee Workshop: Preferred Behaviour in Business in Europe. 

Context and Objective 

Following signals in European media (newspaper articles, commercials from the government, etc), 

experiences in business life as well as in higher education, and the speakers in this workshop are 

currently writing a book and are setting up a train the trainer course on Preferred Behaviour in Business 

in Europe.  

In many European countries there is a trend towards ever increasing individualism, especially amongst 

the younger generation. As a result it seems as if good old-fashioned behaviour is on its way out and all 

kinds of different and new behaviours are on their way in. The consequence is that we see lots of 

critical incidents in business leading to misunderstandings, as a result, loss of business. 

We would like to wet SPACE-members' appetites for our educational project Preferred Behaviour in 

Business in Europe, for all European member states. We would like to roll out our programme next 

year. 

The objective of the book and the course is to create awareness and sensitivity and change attitudes of 

students and business people; helping them to become more successful in their careers by learning and 

experiencing that by changing their behaviour  they will become more successful at what they do.  

Our course deals with improving socially accepted and professional behaviour of young business 

students and people who are in business already. 

For the train the trainer course input will be gathered from institutions, enterprises  and professionals 

from all EU member states, so that the course can be implemented all over Europe. Participants of the 

workshop are guided through the pan-European development trajectory of the course and its set-up, 

and will also undergo a variety of training components of the actual train the trainer course. 

This session also provides an opportunity for HE institutions to deliver feedback on the project and to 

get actively involved.  

This Pan-European train the trainer course will be proposed for Erasmus granting in spring 2010. 

 

 

 



Objectives/learning outcomes of the workshop 

Participants in this workshop will: 

 Become aware of the growing problem in Europe in this field; and will experience the need for 
education on Preferred Behaviour in Business life; 

 Experience the interactive approach for reaching the learning objectives at student level; 

 Increase knowledge on how to set up a train-the-trainer course; 

 Be offered the opportunity to become actively involved in this pan-European project. 
 
Approach/Methodology 
 
The workshop will require input from the participants; we shall work with role playing, interviews, 

vignettes (short video clips) and discussions. 

Chair: Tudor Popescu 

Presenter:  

 Mitchell Alexander, Intercultural trainer, lecturer, Hogeschool Utrecht 
 

 

F. Hotel and Tourism Diploma Workshop: Non-formal and informal learning 

validation in the tourism sector. 

The workshop will be based on Lina Kamiskiene‟s article Non-formal and informal learning validation 

in the tourism sector. 

The article discusses the aim of the system for non-formal and informal learning validation, which is to 

assess and recognize learning achievements of a person and to encourage one to strive for higher 

qualification and professionalism in the tourism sector.  

The importance of non-formal and informal learning validation it is described on three levels: social 

importance of validation of non-formal and informal learning on individual level, on society level and 

formal education level.  

On the individual level validation of non-formal and informal learning shows that it not only opens 

possibility to get certificate or other kind of document, which proves the competence but it also 

encourages to develop personal and professional abilities, increase competitiveness in the labour 

market.  

On the society level validation of non-formal and informal learning shows that it allows developing a 

big potential of human resources as well as helping society to adapt to constant changes, particularly in 

the field of technologies.  



On the formal education system level validation of non-formal and informal learning not only creates 

possibilities for education in the formal education system but also allows the learner to integrating one's 

prior learning to the current educational process. 

Participants will in groups discuss: 

1. which competencies are needed in the tourism sector? - and how do we achieve them? 

2. to which extent do the institutions use validation of  prior learning when admitting students 

for bachelor and master programmes in tourism and which methods are/ could be used for 

validation of  prior learning 

Plan for the workshop 

 Paper presentation  
 Group work: the educational level in the tourism sector in the SPACE membercountries, which 

competencies are needed in the tourism sector? - and how do we achieve them?   
 Presentation and discussion of groupwork  
 Group work: to which extent do the institutions use validation of prior learning when admitting 

students for bachelor and master programmes and which methods are/ could be used for 
validation of prior learning   

 Presentation and discussion of groupwork  
 Summing up  

 

Chair: Inge Verhaegen and Jacob Mentz 

Presenter:  

 Lina Kamiskiene 

 Regitze Kristensen 
 

 

G. (and workshop) Mobility Committee and EURASHE Workshop: Hands-on 

experience for student exchange with Eastern-European (in casu Russian) countries, 

based on the experience of two Tempus-TACIS projects with partners from the 

Russian federation.  

Abstract: Objective: This year a strong focus on the mobility of students has been confirmed as one of 
the priority areas of the Bologna Process. A number of SPACE members have tried (mostly 
unsuccessfully) to set up exchange cooperation with the Russian Federation. The main obstacles were 
insufficient preparation on both sides, communication problems, the lack of knowledge of the Russian 
language, inadequacy of support mechanisms. Still there are opportunities, if the mentioned obstacles 
are remedied. This workshop will develop the operational goals and objectives of exchange models, 
providing hands-on experience on how to deal with all aspects of mobility with those countries. 
Attendants should benefit from hearing the experience of two complementary initiatives, be able to 
present questions on similar initiatives of their own, and get the feedback from the delegates from the 
Russian Federation.  



 
Basis for this workshop : confrontation of two Tempus projects : The MORE project (2002-2005) and 
the SEXTANT project (2009-2010. Two case studies of successful student exchange in the framework 
of a Tempus project.  

 MORE (MObility of  Russian Students with the European Union, 2002-2005) 
The MORE project wanted to connect companies and students across Europe with their 
counterparts from the Russian Federation.  
Main objectives: develop partnerships between the business faculties of  HEIs in the RF and in 
Western Europe, and companies, with the objective of  establishing sustainable traineeships 
abroad. 3 Partners in the RF (St Petersburg). EU partners: 1 French & Finnish University 
College, 5 Flemish University Colleges. 

 B. SEXTANT (Student EXchanges and Credit Transfer Assisted by New Information 
Technologies, 2008-2010) 
Main objectives: Introduction of  new IT tools to support students exchanges and networking at 
selected Russian Higher Education institutions  
Implementation of  ECTS (European Credit Transfer System) for selected study areas 
Creation of  QA mechanisms to facilitate student exchanges and improve student management 
services at partner institutions. 
Partners in the RF: Moscow State Pedagogical University, Dagestan Pedagogical University. 
Other EU partners; Krakow Pedagogical University (Poland), Newman College (Birmingham), 
3 international Bologna experts.The SEXTANT project wants to enable and facilitate more 
intensive student and staff  exchanges with the universities of  the Russian Federation and other 
East-European countries. 

Number of participants: unlimited 
Moderator: Marek Francowicz (PL): academic expert in the Tempus programme ; Bologna promotor  

Intended Outcome: To give hands-on experience of “networking between networks” and stimulate 

participants to develop broader  

Dominant approach (Programme outline): 

1. Short introduction on Tempus programme and the possibilities of  student exchange  

2. Case Studies will illustrate two different aspects of  student exchange programmes with Russian 

partner countries: presentation of  a finished project (MORE). Presentation of  a running 

project (SEXTANT). Feedback from Russian delegates  

3. Interactivity: participants to the workshop will have the opportunity to ask questions to the 

presenters of  the case studies, to participate in discussions on the feasibility of  student 

exchange with partner countries and to come up with experiences of  their own. 

Chair: Alexandra Albuquerque 

Presenter: 

 Gert Baekelandt 

 Stefan Delplace 
 



CCID Workshop: What to take into consideration when working with American 

Institutions  

The overall aim of the workshop is to share knowledge with the participants about how to work with 
American Institutions.  
 
The workshop will focus on the following main themes:  
 

1. Differences and similarities between the European and the American education systems  
2. Cultural differences and how to prepare an American student for a study period in Europe and 

a European student for a period in the US  
3. Practical matters to take into consideration when working on transatlantic mobility  

 
The workshop will be structured as follows:  
 

 A short presentation of  the differences and similarities between the European and the 
American education system – 5- 10 minutes  

 Group discussions – the differences and similarities given - which obstacles do you see when 
working with American institutions and how to overcome the obstacles: 20 minutes  

 Plenum discussion of  findings: 5 – 10 minutes  

 A short presentation of  the cultural differences and the need for preparing American students 
for a study period in Europe and the European student for a period in the US: 5 – 10 minutes  

 Group discussions – ideas for preparation courses and best practice in the field: 20 minutes  

 Plenum discussion of  findings: 5 – 10 minutes  

 Short presentation practical matters to take into consideration when working on transatlantic 
mobility 5 – 10 minutes  

 Wrapping up and next steps  
 

Chair: Ole Faaborg (DK)  
 

Presenter: 
 

 Birde Berg, CCID  
 

  



Friday 8th of October 

 

Tracks 
 

Track 1: Innovation and Critical Learning in Business and education 

Paper: Teaching Economics in Greece 

The aim of this paper is to briefly explore the university economic education in Greece in relation to 

new technologies. The Greek reality appears ready to accept a more substantial use of new technologies 

in the educational procedure both at schools and Universities. This is made clear by the positive 

attitude of teachers of economics towards ICT. However, many important problems come up, mainly 

as to teacher training and the familiarization of students with this new methodology. 

Chair: Filip Burgelmann 

Presenter: 

 Spyridon Mamalis 
 

 

Paper: The Development of Industry ð Led Higher Education Programmes ð For the 

World of Film in Denmark 

The North SEA screen project - supported by Interreg IVB - aims at supporting the development of 

existing clusters in the film/TV/interactive media sector through transnational working within & 

between clusters to build the capacity of companies, particularly SMEs. 

One of the main idea in the project is to engage screen agencies, policymakers, business support 

agencies, educational institutes, research centres, media companies to network, to identify best practice 

& deliver workshops & master classes to raise skills levels & promote knowledge transfer. 

This paper will - based on a model for cluster development developed by The Danish Authority of 

Enterprise and Construction - focus on the benefits for HEIs to support cluster development. 

Chair: Filip Burgelmann 

Presenters: 

 Susanne Bækholm 

 Helle Karina Pedersen 

 Rikke Møllehave 

 Fiona Jurk 
 

 



Paper: Work Based Learning Partnerships: A Match Made in Heaven? 

Work Based Learning (WBL) has been defined by Sobiechowska & Maisch (2006, p. 270) as '...where 

students are full-time employees whose programme of study is embedded in the workplace and is 

designed to meet the learning needs of the employees and the aims of the organisation.' A WBL 

partnership involves a programme of learning being jointly developed and delivered between an 

employer and a higher education provider. 

'In Ireland, until recent years, the emphasis in state-funded third level education was almost entirely 

towards "for-employment" rather than "in-employment" education and training. In-employment 

training has, for the most part, been largely disconnected from the formal education qualifications 

system. The newer emphasis on upskilling of persons already in the labour force poses new and 

significant challenges' (Linehan and Sheridan, 2009, p. 496). 

With the competition to attract the traditional learner (18-25 year old full time student) more intense 

than ever, many higher education providers are focusing their attention on those in employment. 

According to a recent report, 'the current climate of rapidly rising unemployment puts future skills 

needs into sharp focus. Future recovery largely depends on capitalising on the full potential of the 

people that live and work in Ireland, and this requires a flexible education and training system that 

enables our workforce to make the most of enterprise and employment opportunities as they arise' 

(Forfбs, 2009, p. 2). 

An increasing number of Irish employers are recognising the importance of investing in their 

employees and are turning to higher education providers to deliver this training. This represents a 

significant deviation from the traditional approach to higher education and training. In order to ensure 

a successful WBL programme, it is extremely important that there is a good partnership between the 

higher education provider and the employer. 

Rowley (2005) regards successful partnership as requiring: 'clear objectives and strong commitment; 

clear statements of the respective partners' responsibilities; schedules and staff resources that allow for 

individuals from different organisations to learn how to work effectively together; effective 

communication and persistence in managing the partnerships'. 

The objectives of this paper are to identify the critical success factors for WBL partnerships and to 

make recommendations for successful WBL partnerships. 

Letterkenny Institute of Technology (LYIT) has acquired significant experience in developing WBL 

partnerships with local and national employers. This paper proposes to collect data through a series of 

depth interviews with experienced WBL practitioners (representatives from both industry and higher 

education). 

The findings from this research will contribute to the debate on how higher education providers can 

engage in successful partnerships with industry to offer innovative WBL programmes. 

  



Chair: Filip Burgelmann 

Presenter: 

 Oran Doherty 
 

 

Paper: Creativity as a part of Entrepreneurial Behaviour in Higher Education  

Creativity can be regarded as the ability to produce work that is both novel an appropriate. Further, 
creativity can be regarded as a skill to create something new, different and practically usable. It can be 
considered from the point of view of the final result, a process or a characteristic of an individual. In 
addition, creativity is context-related phenomenon. In other words, although creativity is partially 
inherited feature of an individual, it can be expressed in a connection with a specific culture and 
context. Therefore teaching one to use creativity and encouraging one in the use of it, it might pose 
challenges. The study concerned inter-cultural business students in Finland, and it focussed on how 
creativity has been used in studies and also how the use of creativity can be promoted in higher 
education.  
 
One group of students (n = 18) in an international business programme was asked to write an essay 
about the topic by focusing the following questions: How they have used creativity in their studies, 
what risks they have taken in using creativity and how they could increase the use of creativity in their 
studies. The data analysis is still ongoing, yet the preliminary findings indicated that creativity is used in 
various ways in the studies. Further, the preliminary findings revealed that there are different kinds of 
obstacles which decrease or even prevent the use of creativity. The findings will propose some ways to 
support and enhance the use of creativity in the studies.  
 

The paper will discuss the concept of creativity as well as the role of it in studies. Further, the expected 

results will improve our understanding of the use of creativity in higher education. In addition, the 

findings will provide further information about promoting activities towards more creative learning 

processes. 

Chair: Martin Lauth 

Presenter: 

 Marja-Liisa Kakkonen 
 

 

Paper: Student Enterprises, Educated Through the Triple Helix Circulation 

Aalesund University College (AAUC) uses Student Enterprise (SE) as an important component in their 
education in innovation and entrepreneurship. During the last years AAUC has developed a high 
expertise on processes and best practice with SEs, resulting in winning national competitions and 2nd 
place two years in a row in international competitions (JA-YE). AAUC has among others both a 



Business and an Engineering Department, and is able to experience student enterprises from one 
department alone or combined in interdisciplinary teams. We will study one SE from the Engineering 
Department, one from the Business Department and one interdisciplinary SE. Looking closer at 3 of 
the best SEs, we are able to examine different factors that were significant for the degree of success. 
This involves lessons learnt during the time on campus which means that the students obtain the most 
favorable position to become successful in a competitive business environment. The students in the 
SEs are at the bachelor level and have taken courses in innovation management, entrepreneurship, 
product development, accounting, marketing and human relations.  
 
During lectures and team work, students have achieved academic tools and experience to manage an 
enterprise in real business life. We have chosen the perspective of Triple Helix to examine the SEs 
because of the necessity of interaction between AAUC, public support system, industry and commerce 
to experience a realistic process of running a student enterprise. As a summary of the theory used in the 
research, we refer to a quote:"University-industry-government relations can be considered as a triple 
helix of evolving networks of communication" (Etzkowitz & Leydesdorf 2000). We believe that this 
interaction is a direct cause of the success of several of our SEs. By looking at key factors in the 
interaction between the different participants, we have revealed innovative processes of best practice 
for SEs and increased their possibility to gain success after the final exam at AAUC.  
We believe that our experience with the SEs and revealing key factors might be of interest for other 
institutions in higher education and the public support system in Norway as well in the European 
Union.  
 
Etzkowitz H: & Leydesdorff L (2000), The dynamics of innovation: from National Systems and "Mode 

2" to a Triple Helix of university-industry-government relations, Research Policy 29, s. 109-123 

Chair: Martin Lauth 

Presenters: 

 Bjørn Magne Hatlø 

 Øivind Strand 
 

  



Track 2: Creative Ways in Education 

Workshop: Increasing the International Orientation of a Course 

Context and Objective 

Increasing the International Orientation of a course (e.g. an undergraduate degree programme) starts 

with awareness on the interpretation of „International Orientation‟; what is it, how can it be influenced, 

can it be measured, etc.? 

In this workshop a tool will be presented that has been developed and is being used by a group of 

partner universities for increasing the international focus of esp. those courses that are not explicitly 

and entirely designed for preparing students for international careers (but who‟s graduates will 

nevertheless have to have an international mindset in line with their aspirant work field). This tool 

focuses on training those responsible for the design and the execution of courses such as: deans, 

program managers, course directors, etc. by making them aware of all aspects that (may) influence the 

international focus of their course(s) and by handing them tools to affect (enhance) the status quo. The 

speakers will lead the participants trough the same trajectory that they use at their home institutes, in 

order for the participants to become familiar with the process and enable them to use this training tool 

at home. 

Objectives/learning outcomes of the workshop 

Participants in this workshop will: 

 increase their awareness on the phenomenon International Orientation; 

 be able to define the aspects and indicators of  an International focus; 

 have learned how performance indicators can be defined in line with the strategic planning 

process; 

 know how to use the instrument at home; 

 will be able to streamline the process of  enhancing the international focus of  their academic 

offer. 

 
Approach/Methodology 

 Introduction; Why, what, how (15”) 

 Assignment „Parameters‟ (10”) (interactive) 

 Plenary wrap up on outcomes of  assignment: creating awareness on aspects of  international 

focus, creating awareness on stakeholders, creating awareness on strategic relevance (15”) 

(interactive) 

 Assignment „International focus as part of  the strategic planning process‟ (group work, 

interactive) (15”), 

 Assignment „Challenges & Pitfalls‟ and reporting (interactive) (20”) 

 Wrap up: (15”) 

 
The workshop will require input from the participants; we shall work with, interviews, assignments, 

vignettes and discussions. 



Chair: Marie Paule Sheard 

Presenter: 

 Jelly Offereins 
 

 

Paper: Regular Revision Stupid! ð The Retention of Knowledge. After the End of 

Module Delivery 

The paper is devoted to measuring effectiveness of IT-assisted continuous assessment regime used for 
Economics 1 module delivered to four cohorts of first year undergraduates' students of Napier 
University Business School in two academic years 2006/07 and 2007/08.  
The study involves retesting a sample of 60 participants from all cohorts with the same tests and 
measuring the retention of knowledge delivered in the course of the module. Using multiple regression 
analysis this retention level is confronted with the amount of preparation devoted to particular tests in 
the first week of material presentation and later. Also relation between the preparation and the initial 
tests' results is researched.  
The results confirm the fact that revision within the first week after material presentation is vital in the 

process learning: in the time of module delivery it increases tests results and after it enhances the 

knowledge retention. 

Chair: Marja-Liisa Kakkonen 

Presenter:  

 Piotr Jaworsk 
 

 

Paper: Creativity in Education ð The Preparation of Students to Face their 

Professional Activity and Competitiveness: Lessons Learned from a Case Study  

In today's society one of the important issues to help organizations to be competitive is innovation. 
This means that firms must innovate, create new knowledge and have new ideas constantly. However, 
in order to innovate, first, people and organizations need to be creative.  
As Cropley and Cropley(2009:2) state  
 
"innovation involves the introduction of effective novelty into a functioning system. The first step is the generation of the 
effective novelty; this is the task of creativity. Creativity is thus a prerequisite for innovation"  
 
Creativity plays such a crucial role that the same authors call it "the source of organizational change and 
development" and the "instrument of renewal and development, as well as an approach to solving 
problems of equity, human welfare, peaceful coexistence and stability"(op.cit.:2). This means that 
without creativity the development of society will be very difficult.  
 



One questions remains. Who are the creative people? What do we need to be creative? Is it possible for 
teacher to help their students to develop their creativity? Cropley and Cropley(2009:3) point out that 
"creative people are involved in the production of "meaningful new forms". For these authors, there 
are three kinds of creative people: the core group consisting of scientists, engineers, architects, 
designers, philosophers and psychologists, poets, novelists, artists, entertainers and actors. They are the 
producers of acknowledged creativity. The second group consists of university professors, non-fiction 
writers, editors, cultural figures, think-tank researchers, analysts and other opinion makers, Their 
contribution is mostly to encourage other people to realize the importance of creativity, foster 
openness for innovation, indicate the directions and develop approaches to generating effective 
novelty. Finally, the third group consists of people who usually solve specific problems and includes 
those working in different sectors. Their importance is that they apply a high level of specialized 
knowledge and experience typically acquired through formal education and focused training. As one 
can see creativity can be seen and experienced by all people at all sectors of society and although we 
may consider a profession more creative than another, all of us are or can be creative and this 
competence can be further developed. This also means that we, as teachers, can help our students to 
become more creative. The question now is how.  
 
Within this context and with these assumptions, we developed a case study with the aim to contribute 
to the development of creativity among students in the unit of "Marketing Communication" in the 
course of Business Communication (3rd year, 1st Bologna cycle, 1st semester) at ISCAP - School of 
Accountancy and Administration of Porto.  
 
In this article, we will describe and characterize the situation at the beginning of the semester (A1), 

explain the tasks and activities (these include the development of a communication plan, problem 

analysis and discussion as well as the use of a blog/e-portfolio) the proposed to students and the final 

result (A2). We will discuss differences between situation A1 and A2, formulate some hypotheses 

concerning differences and draw some recommendations. 

Chair: Marja-Liisa Kakkonen 

Presenter: 

 Anabela Mesquita 
 

 

Paper: Realgame ð a New Solution for Teaching and Learning Business 

Changes in the society are influencing both the business and the learning culture. Companies as well as 
students are setting new challenging targets for the teachers and teaching methods of business. Further, 
the new competence requirements coming from corporate sector are also challenging the students in 
their learning. Good governance of the specific study area is not enough, but the student, soon the new 
employee, is expected to also have eg. business, problem solving, teamwork and decision making 
competences. Companies are expecting that their employees understand and are able to manage 
comprehensive packages and that they know how the theory will be put to practice.  

One of the main objectives of business teaching in the university of applied science is to fulfil the 
competence requirements set by the business sector. Understanding and managing the big picture is 
being emphasized especially in the teaching of business logistics. Content based curriculum largely 



being utilized for business teaching in universities has been criticized as it does not adequately support 
the development of extensive knowledge based key competences, ie. formulating the big picture. Thus, 
integrating curriculum and teaching should be considered.  

One solution in teaching the understanding of comprehensive packages, combining the theoretical 
knowledge and practical process knowhow, has been a learning environment based on business game 
Realgame. In Realgame the different elements of business can be taught and studied at the same time, 
and the game is acting as a glue integrating different curriculum or subjects horizontally. The power of 
the Realgame in teaching and learning is based on real-time transactions, experimental learning and 
group-working.  

This article will discuss the Realgame as one pedagogical method, a new learning environment and a 
tool for integrating teaching in the program of Business Logistics at the Uusikaupunki unit of Turku 
University of Applied Sciences. The article will describe different ways of utilizing the Realgame, both 
from the content and the extent of implementation point of view.  

Realgame has been found to suit well in demonstrating and practicing the supply chain management 

and the business activities within a company. Realgame has proven to be useful and inspiring way to 

develop comprehensive business and logistics knowledge based competences. Depending to the extent 

of implementing the Realgame, there has been identified several strengths and development areas in the 

implementation. Activities, in which the teachers should evaluate and develop their teaching and 

working methods and increase the co-operation among colleagues, will require pro-activeness from 

individuals as the school culture and practices change slowly. The objective should be a better learning 

environment, where teaching may also become more meaningful in many ways. 

Chair: Marja-Liisa Kakkonen 

Presenter: 

 Rauni Jaskari 
 

  



Track 3: Intercultural Dialogue in a Changing World 

Paper: Space Students Right on Time! Intercultural Comparative Study on Time 

Management Perceptions 

This study represents a virtual intercultural communication project within the SPACE network, 

between four institutional members: Constantin Brвncoveanu University from Pitesti - Romania, 

Polytechnical Institute of Porto (ISCAP) - Portugal, Vilnius Law and Business College - Lithuania and 

Innsbruck University (School of Business) - Austria. The study interviewed 150 students/master 

students from each of the four participating European universities on the topic of time management. It 

was conducted following the assumption that perceptions and representations over time management 

vary highly due to social and cultural factors. The results showed there are significant differences 

regarding both the attitude towards managing time and the time spent for activities that go into a day 

and the different career preparation activities that respondents chose. Romanian students spend a great 

amount of time for their jobs or looking for a job. Also, they think career preparation activities mean 

almost exclusively experiences given by having a job and not by taking an internship or attending 

additional classes/modules. Portuguese students spend most of their time attending classes and 

studying individually. They prepare for their career by attending additional classes/modules and are the 

least interested in searching for a job and going to job interviews. They differentiate from the other 

students as they spend a lot of time shopping, socializing and with their families. Lithuanian students 

spend the greatest amount of time doing internships and consulting professional networks. They can be 

considered 'champions' of watching TV, working on the computer and text messaging, activities which 

they prefer to attending classes and studying individually. Austrian students spend most of their time (in 

a day's frame) going to the university and studying as well as spending time on the computer and with 

thier friends, watching TV and doing sports. Career preparation holds a medium to a high importance 

and mainly means attending additional classes/modules and internships. Finally, the study compares 

these results to the socio-cultural variables described by SPACE's Country Profiles and opens the way 

for universities and higher education institutions to a future analysis of the connection between student 

time management and different cultural patterns. 

Chair: Katalin Illes 

Presenter: 

 Tudorel Popescu 
 

 

Paper: Matching Enterprises and International Bachelor Students in Professional 

Higher Education ð New Challenges for Professional Higher Education Institutions in 

Denmark 

Based on a survey conducted in 2009 this paper investigates the challenges for University colleges in 

Denmark when matching international business and communication students to companies. 



The paper describes using econometric methods 3 areas of challenges: 

1. International students and student jobs 

2. International students and compulsory internships 

3. International students and companies for final thesis 

 
The survey shows that the challenges differ across students national background and across the 

institutions. 

Chair: Katalin Illes 

Presenter: 

 Gustav Kristensen 
 

 

Paper: The Cohesion Approach of Culture ð How to Really Prepare Students for 

Working in a Global World 

Context 

Modern business education needs concepts not only to settle intercultural tensions arising in 

international collaboration, but also to meet the challenges of employing a multicultural workforce, 

successfully managing international cooperations and integrating diverse corporate cultures around the 

globe. While the importance of a training of intercultural competence in higher education seems 

undoubted, the question remains unanswered what intercultural competence really is and thus if and 

how it can be taught (Rathje 2007). 

Problem 

In earlier days, anthropologists' answers to the questions of culture were quite simple: culture was 

mostly understood as the coherent, unifying aspects of countries or ethnic groups that set them apart 

from others. Based on this paradigm, the concept of intercultural competence has been conceived as 

something rather static, comparable to a bridge between two islands. Since individuals have been seen 

as being primarily part of one culture, it was assumed to need something "third", often called 

"interculture", to bridge the gap between them. Following these assumptions, intercultural competence 

education has thus mainly focussed on providing information on the foreign (national) culture and 

training in identifying and overcoming presumably fixed differences (Bolten 2004). As a consequence, 

intercultural trainings have often led to a reinforcement of national sterotypes and collective borderlines 

while at the same time lacking practical interaction concepts. 

Objective 

The objective of the paper is to present a revised understanding of intercultural competence and 

outline how it can be put into action as a basis for innovative teaching approaches to effectively prepare 

students for working in a global world. 



Methodology 

The approach is based on the cohesion model of culture as recently proposed by Hansen (2000, 2009) 

and Rathje (2009), characterized by: 

 a distinction between cultural habits and collective membership 

 an open understanding of  culture as human group habits on multiple societal levels 

 multiple simultaneous group membership ("multicollectivity") as basic characteristic of  each 

individual 

 cultural membership defined as familiarity with inherent differences rather than compliance 

with norms and rules 

 additive identity concepts. 

 
Conclusions/Implications 

Based on this revised understanding of culture, the paper will derive a new set of learning objectives for 

education in intercultural competence, including: 

 ability to differentiate between cultural habits and collective memberships 

 awareness of  the various aspects of  the individual's state of  multicollectivity 

 ability to consciously and resourcefully navigate between differing collective memberships 

 development of  resources and strategies to control and handle fear, anger and rivalry linked to 

the experience of  foreignness through consequent familiarization with differences. 

 
The paper will put up for debate various teaching approaches how to reach these learning objectives. 

Chair: Katalin Illes 

Presenter: 

 Stefanie Rathje 
 

 

Paper: Beyond Language 

This paper proposes that we do some "cultural re-thinking"(Swanton, 1998) in our approach to 

teaching languages in the context of business in a globalised world. The phrase is appropriate because it 

encourages all of us engaged in language teaching and learning to re-examine our own cultural 

standpoint, the goals of our work, and the quality of the education we offer our students. It also helps 

us to appraise, ever more closely, how all these fit into the wider socio-political picture. 

Rather than dwelling on issues of language "competence", our argument will be that we serve our 

students' interests best by exploring new conceptual frameworks in order to meet the evolving needs of 

our students and the world in which they will be operating. Far more business deals have failed because 

of ignorance of intercultural communication and socio-pragmatic failure than from using the wrong 

word or phrase or grammatical construction in the new language. 



We propose that a critical pedagogy exploring "difference" engages students in "deep" rather than 

"surface" learning. Interacting with other cultures, in a complex way, rooted in self-reflection, becomes 

a part of the students' life-long learning pattern. Rather than linguistic "competence" we recommend an 

approach to the teaching/learning experience which is more akin to a form of "transformation". 

Chair: Mercedes Aznar 

Presenter: 

 Katalin Illes 
 

 

Paper: Language & Intercultural Learning during the Residence Abroad 

The influence of L3 on L2 in proficiency and intercultural developments during the year abroad 

Keywords: language learning, intercultural learning, personal development, preparation for the 

residence abroad. 

This paper will present preliminary data on the influences of the L3 (German) on developments in 

learners' self-knowledge and in their linguistic and intercultural development during the year/semester 

abroad in German-speaking countries. A possible combination/inter-relationship of factors (linguistic, 

inter-cultural, personal and socio-cultural) is considered following a quantitative and qualitative study 

carried with Irish students from six universities in Ireland who undertook study or work placement 

(Erasmus programme) in Germany/Austria in 2007 as part of their undergraduate studies in German. 

The role and influence that the Irish language which was studied by most students had on the linguistic 

and intercultural development of informants will be systematically examined. The role and influence of 

the German language and culture on the native language (Irish) and native culture is also analysed, 

which demonstrates aspects of intercultural learning. 

Previous research indicates that symbiotic language skill development and intercultural learning do not 

automatically happen during the residence abroad but need deliberate activation. Drawing on a 

preliminary analysis of data, this paper will examine cultural learning during the residence abroad. 

It will: 

1) outline the research questions and their emergence from previous research in the area; 

2) describe the methodologies deployed; 

3) point to the significance of  findings in relation to earlier studies in the area and compare to 

the preliminary findings of  this study; 

4) summarize the results of  questionnaires, language tests, interviews and emails of  this study; 

5) highlight any recommendations for mobility coordinators and students who are preparing 

for the residence abroad. 
 



Chair: Mercedes Aznar 

Presenter: 

 Kristin Brogan 
 

 

Paper: Establishing Higher Professional Education in Kosovo and South Serbia 

Since the ending of the war in Kosovo in 1999, significant steps have been taken by both the United Nations 

Mission in Kosovo (UNMIK) and the European Commission Liaison Office (ECLO) to implement educational 

reform in all phases of education.  A number of projects and long term undertakings are underway with a view to 

ensuring excellence in the system.  One such activity has recently seen the International Business College 

Mitrovica (IBCM) take up the challenge of providing higher professional education in Kosovo and South Serbia. 

As one strategy aimed at confirming this commitment to quality in education, the partners in delivery (the IBCM, 

the Danish institutions and the SPACE network) seek to embrace the ideas and requirements of the regional 

stakeholders from the fields of business, public administration and environmental protection.  We seek to do this 

by putting internships and practical activities at the heart of the curriculum in all fields.  In this we are guided by 

the thoughts on workplace learning of Svenson et al (2000) and the wider literature of practice based learning. 

In order to underline this overarching commitment to excellence, we seek to arrive at a statement of best 

practice in vocational professional education in Kosovo by answering the questions set by Singleton and 

Newman (2009), namely: 

 Do university classrooms have to be professor driven? 

 Can university classrooms become engaging and facilitate student learning? 

 What does a learner-centered classroom look like at the tertiary level?  

 

Using an action research strategy based on the epistemology that has grown from the work, among others, of  

Lewin (1951), Argyris and Schon (1974), Dewey (1986) and Argyris (1993), the proposed paper will chart the 

development of such a best practice statement over the coming months and years. 

Chair: Mercedes Aznar 

Presenter: 

 Paul Sudnik 

 Jacob Mentz 



Workshop: An Interactive Business Game to Enhance Cross Cultural Working  

Context 

This highly interactive workshop is set against the context of preparing students to conduct business in 

a global world. 

Objectives 

The objective of the workshop is to fully engage workshop participants in an interactive business game 

designed by the authors who will facilitate the workshop. The game has been created to enable a series 

of potential outcomes for students: The enhancement of cross cultural sensitivity, the development of 

business insight and pro-activity in intercultural working. Additionally the game develops an 

appreciation of the language of international business. Participants will be able to engage in all elements 

of the game so that they can identify with the student experience of situated learning. 

Methodology 

The business game applies the pedagogical models of experiential learning situated in the context of 

business and management education by simulating authentic activity. It is founded on contemporary 

paradigms of skills and competencies required by managers in international business. The interactive 

experience aligns with suggested approaches to the development of cross cultural sensitivity in students 

by creating synergy between their learning experience and their potential inter-cultural experiences in a 

global business environment. 

Interactive approach 

The business game simulates the operation of a small business undertaking the production of A5 

notepads. This product was chosen by the designers because of its universal recognition value. 

Participants are divided into multi-cultural teams to form their own small business. The company needs 

to discuss and make decisions on the issues of design, cost, production, sales and marketing, export, 

human resources, and, potentially, corporate social responsibility. 

The product is to be marketed and sold in both the "home" country and another country of the teams' 

choice. Participants identify cultural issues which will affect how they relate to each other as individuals 

within a small business managed by people from diverse cultures, and how they might do business 

across borders, and must consider their approach accordingly. 

The facilitators possess information on materials, production techniques, costs, and cultural 

requirements which can be bought by the participants for a "management consultancy" fee. 

Outcome 

In use with students, the game can have a number of different learning outcomes and assessment 

possibilities, and can be tailored to a variety of curriculum requirements. For workshop participants, 

anticipated outcomes are: increased recognition of the pedagogical value of experiential learning; the 

opportunity to evaluate the effectiveness of the game in terms of its stated objectives; to draw from 



discussion how interactive learning such as this could be situated in their own curriculum context; to 

identify some initial tangible ideas for creating interactive learning for their students. 

Chair: Alexandra Albuquerque 

Presenter: 

 Val Finnigan 
 

 

 

  



Track 4: Decision Makers’ Track 

Workshop: Facing òBlack Swanó Events in Academia: Responding to Change and 

Hardships 

 
Context and Motivation  
 
Few people (if any) saw this severe economic recession coming. Like people in Europe and elsewhere 
did not believe, until the 18th Centrury, that black swans existed (because they never saw one), 
economists, central bankers, international agencies, politicians, researchers (e.g., econometricians), and 
others did not believe that it was even possible for such contagion to occur (or re-occur) in our modern 
times, given their knowledge of markets and the significant theoretical and modeling innovations 
amassed over the last years.  
 
Higher education institutions are not immune to the current volatile economic environment. Like many 
business and non-academic not-for-profit organizations, they too face hard times, albeit in varying 
degrees. In many countries, salaries are cut, state funding is reduced, and student attrition is rising as 
many cannot afford tuition. In other countries, institutions may perhaps be more fortunate. Whatever 
the case, there is no denying that we live in a world of significant change and stress.  
 
But, as significant innovations in science and business in the past have emerged during difficult times, 
we certainly need to take stock of the severity of the current situation, but we can at the same time look 
for opportunities. We need to try new ideas and new initiatives, we need to become more 
entrepreneurial (in running our institutions as well as in our teaching), we need to be more creative and 
innovative in, among others, programme development, in student and faculty recruiting, in finding (and 
funding) research opportunities, in finding jobs for our graduates, and in maintaining the relevance of 
our programmes for the business community.  
 
Workshop Proposal  
 
The purpose of this workshop is to bring together academic leaders (as well as faculty and staff) to 
brainstorm, to share experiences and share ideas of how we as higher education institutions, public or 
private, can cope with change and the challenges posed by these difficult times.  
I will present a number of areas of interest that I perceive to be of concern for most institutions-and 
are at the heart of the duties and responsibilities of rectors, deans, directors, and others-and for each of 
these areas I will venture to provide a short list of ideas, not as panacea, but more as food for thought 
and discussion.  
 
The workshop will be interactive. There may be a need to break up into smaller groups.  
 
Workshop Structure (Run script)  
 
5 Minutes Introductions  
10 minutes Context / State of Affairs  
Presentation  
. Extent of crisis in Academia  
. Initial comments by participants  
30 minutes Opportunities / Ideas  
Presentations and discussion, inter alia, on:  



1. Coping with change and stress  
2. Managing enrolment  
3. Finding jobs for graduates  
4. Finding funded research  
5. Creating research culture  
6. Faculty hiring and evaluation  
7. Maintaining society-relevant programmes/teaching  
8. Building bridges with businesses  
30 minutes Break-out Groups  
. Participants sharing experiences  
. Participants identifying opportunities and areas for change  
15 minutes Workshop Conclusion  
. Reporting by break-out groups  
. Discussion  
. Concluding comments by Chair 
 
 
Chair: Elke Kitzelmann 
 
Presenter: 
 

 Savvas Savvides 
 

 

Paper: Creative Personalities as Leaders and How to Support Them 

Former research has demonstrated that tacit knowledge about managing self and others, as well as 
managing tasks and career are of vital importance to top level business managers. In creative industry 
top level managers are individuals with higher than average creative abilities. Could creativity be a factor 
assisting the success of the leader? Which tacit knowledge required for management should be paid 
most attention to in supporting the development of leaders in case the leader has higher than average 
creative abilities? 

The research's theoretical point of departure is the theory of practical intelligence by Robert J. 
Sternberg and creativity theory by Hans J. Eysenck. According to the approach of Robert J. Sternberg 
in addition to knowledge, abilities, motivation, social environment and verbal skills creativity is 
guaranteed by tacit knowledge and personality traits. In his theory Hans J. Eysenck differentiates 
creativity as achievement and creativity as personality trait. The latter is according to his theory one of 
the personality features that affects creativity as achievement. 

Within the present research we observed the relations between tacit knowledge and creativity as 
personality trait. In the empirical research we used EPQ questionnaire to measure creativity as 
personality trait, and TKIM questionnaire to measure tacit knowledge (managing self and others, tasks 
and career). The number of participants in the research was 483. The empirical research transpired that 
individuals with higher than average creativity are better managers of others and career whereas being 
worse managers of self and tasks. Leaders of high creativity had better tacit knowledge about how to 
manage social relations and build up a career and smaller tacit knowledge about how to cope with 



themselves in everyday work situations and enhance their work productivity and how to solve work 
issues quickly and well. 

In a word - in creative industry high level managers of higher than average creativity need more 
knowledge and skills in managing self and tasks. 

Chair: Thomas Thijssen 

Presenter: 

 Merle Talvik 
 

 

Paper: After Bologna: Does the Shift in Structure Bring Forth a Shift in Attitude? ð 

Contribution of a Portuguese Case Study 

Ten years after the signature of the Bologna Declaration, 98% of all degrees offered in Higher 
Education Institutions (HEIs) in Portugal are already structured according to its principles. 

One of the many objectives of the Bologna process was to "prepare students for their future careers 
and for life as active citizens in democratic societies, and support their personal development" (in The 
official Bologna Process website 2007-2010). Therefore, new curricula and new approaches were 
developed in order to switch from a teacher-centered teaching process into a student-centered learning 
process, focusing on acquiring competences instead of achieving learning outcomes, that would prepare 
graduates well for their future role in society in terms of employability and citizenship. This society is, 
as we know, global and in constant change and therefore students need to develop both generic and 
specific competences which allow them to succeed in the labour market as recent graduates and allow 
them to go on adapting in a life-long-learning process. 

Thus, the in Bologna HEIs and the different courses of the various Programs need also to stimulate in 
their students generic transversal skills - such as creativity, problem solving, decision-making, initiative 
and entrepreneurial spirit, and will to succeed, amongst others - that can be useful in finding the first or 
ideal job or in being a better European citizen. In other words, this shift in structure should be 
followed by a shift in attitude and bring forth more creative and entrepreneur students able to face the 
labor market when applying for the first job. 

This was the main goal of this case-study, where final-year students in Business Communication were 
asked to develop a CV, where the only mandatory requirements were to be (i) bilingual (Portuguese and 
English), (ii) multimedia, (iii) subtitled and (iv) real. All the design, format and content should be 
decided by the students according to their personalities, goals and desired job profiles. 

What at the moment of the project presentation by the lecturer caused some stress and anxiety in the 
students, turned out to be, in some cases, a surprisingly way of how creative and innovative students 
can be and brought some self-confidence and motivation to most students. Moreover, some of these 
students used, as suggested, the Multimedia CVs in their job applications with success. 

With this case-study, we (i) intend to show how a semester project on creating a Multimedia CV could, 
in some way, help Portuguese final-year students develop some of the generic competences indicated 
before, change their attitude towards the challenge of "How to Apply for a Job" and increase their self-
marketing strategies, creativity and entrepreneurship; (ii) cannot answer the question of the paper, but 



(ii) intend only to raise it for further and better studies now that the Bologna design is implemented in 
almost all HEIs in Europe. 

Chair: Thomas Thijssen 

Presenter: 

 Alexandra Albuquerque 
 

 

Workshop: The CD MMA (Management in Administration) experience: Pan 

European Curriculum Development ð A Challenge for both Management and Faculty 

In 2007 on the initiative of the Plantijn University College in Antwerp (Belgium) a strong partnership 
of university colleges and academic universities started with the development of a new master program. 

Now almost two years later we can conclude that it was and still is quite an experience. A journey with 
ups and downs, with light and darkness, with laughter and tears. A real challenge to be an active part of 
this educational process. 

This new pan-European Master course has been specifically designed to meet the needs of people in 
modern organisations, who must deal effectively with constant change. 

The MMA is for today's „Network' professionals, who facilitate the organised creation of intellectual 
capital value, from innovations, problem solving and entrepreneurship. 

The heart of the MMA is the education to build and to co-ordinate self-directed teams and knowledge 
networks, which are capable of producing truly innovative products and services, to sell and to supply 
to the rest of the world. 

This new EU funded course assumes that this is the way that Europe will continue to put bread on her 
table and this is the challenge that we invite you to join. 

We will try to outline the context and the nature of this challenge, as far as we can see it. We welcome 
you to make your own contribution and to join with us, as we explore and creatively shape our 
collective destiny together, within an ever growing network of MMA partners and associates. 

We will offer the audience a walk through our CD MMA project: 

1) The project framework: an overview of  its gates and stages 
2) Who does what? The players 
3) The proposal 
4) The approval by the EACEA 
5) The development 
6) The trial stage: a strategy for implementation 
7) The post-implementation stage 
8) The problems: EU versus national legislation, protectionism of  each partner, decision makers 

versus teaching professors, cultural differences 
 

Chair: Savvas Savvides 
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